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University name change set for this summer
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Waynesburg College 

will  off icially become 
Waynesburg University as 
early as this summer, Presi
dent Timothy Thyreen said. 

"We'll have a big celebra
tion on campus," Thyreen 
said about the College's 
plans for the summer. 
"Then during the year, we'll 
have celebrations through
out the country for alums." 

Between Feb. 27March 
2, a team from the state 
Department of Education 
will visit to evaluate the 
College. 

The team will then sub 
mit a report to the state 
Secretary of Education, 
who makes the final deci
sion, which is expected to 
hap pen this summer. 

This year's graduating 
class, the Class of 2007, will 
have the option to receive a 
new Waynesburg Universi
ty diploma after the change 
takes effect, with the Class 
of 2008 expected to be 
the first class to officially 
graduate from Waynesburg 
University. 

The option of receiving 
a new diploma will also be 
pen to all alumni, with one 
stipulation. 

"They've got to shake 

my hand," Thyreen said of 
the alumni who may want 
a new diploma. "The 2007 
graduates will be shaking 
my hand in the spring, so 
that's soon enough. But 
the alums have to shake my 
hand or the dean's hand, 
and then they'll get a new  
diploma with 'Waynes
burg  University' on it." 
The name change brings 
the College one step closer 
to Thyreen's vision for the 
institution. 

“The real goal was to go 
from Waynesburg college 
to Waynesburg university 
to just Waynesburg,” he 
said.

In addition to the name 
change several of the new 
campus wide construction 
projects will also reach 
completion this year.

The Center for Research 
and Economic Develop
ment officially opened ear
lier this month with con
sulting analysis firm RJ Lee 
group, the education and 
technological project An 
Adventure of the American 
Mind and several forensic 
science laboratory class
rooms currently housed in 
the building.

The other two major 
construction projects, the 
additions to Eberly library 
and Benedum dining hall, 
are expected to be com

pleted this spring.
“Part ia l  occupat ion 

of the library being the 
circulation desk in the 
area to the left as you go 
in looks like the end of 
February, “ Roy Barnhart, 
vice president for busi
ness and f inance, said. 
“The rest of the library 
and the cafeteria looks 
like the end of April.

A l t h o u g h  T h y r e e n 
admits the construc
tion projects are behind 
schedule, he attributes 
most of the delay to exist
ing structural problems in 
both buildings that had to 
be corrected before the 

additions could be made.
New construction will 

commence at approxi
mately the same time 
that the current projects 
reach completion.

This spring, the college 
will break ground on the 
Wellness Center and 2nd 
edition to the library that 
b. f. maiz Center for po
etry and biblical justice, 
which wil l  be located 
on the North End of the 
building.

“That one will be less 
invasive, though,” Thyreen 
said of the second addi
tion. “It'll be more of an 
addon.”

The maiz center, named 
after the late poet who 
left his estate and writ
ing to the college upon 
his 2004 death, will also 
house the Stover Center 
for Morality and Consti
tutional Studies, a section 
of the library devoted to 
the study of the constitu
tion that will also serve as 
a forum for civil debate 
about morality and ethics 
and law and business.

With the flurry of cam
pus changes occurring, 
Thyreen wishes that maiz, 
a personal friend, was still 
around to witness the 
construction in his honor.

“When people give you 
money or their works, 
what I feel I have to do is 
be a good steward of that,” 
Thyreen said. “I know 
what b.f. expects out of 
me because we used to 
argue late into the night. 
And so I know why he gave 
[his work] to us. I know of 
our personal relationship 
that we had and I just wish 
that b. f. could come back, 
and I could show it to him 
because the phrase that 
b. f. Gave me was, brag
gadocious was OK as long 
as you under promise and 
over deliver.”
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"I  am Waynesburg 

University,"
This slogan is fea

tured on bil lboards, 
shirts, advertise ments 
a n d  t h e  u n i ve r s i t y 
website. What started 
as a name change has 
blos somed into a rein
troduction of the uni
versity to the region. 

" We ' r e  s t i l l  t h a t 
s m a l l e r  C h r i s t i a n 
comprehensive school 
that puts students at 
its focus," said Direc

tor of University Rela
tions, Bethany Doyle. 
"We care about the 
students. You're more 
than a number when 
you get here.  Al l  of 
that is oing to stay the 
same." 

I n i t i a l l y ,  D o y l e 
worked alongside di
rector of admis sions 
and marketing, Dave 
Mariner, vice president 
for  enrol lment  and 
marketing Robin King 
and a company out of 
Pittsburgh. 

A full committee was 
put together at the end 
of May to start plan

ning for the announce
ment. 

According to direc
tor of admissions Sar
ah Zwinger, the name 
change will open up 
more of the west coast 
and international mar
kets because students 
tend to see a university 
as offering 

more options and 
more. opportunities. 

"The change of our 
name is still a repre
sentation of who we 
really are, which is that 
we're serviceoriented, 
we're faithoriented 
and we're rigorous ac

ademic oriented," said 
Zwinger. "We're still 
making sure students 
understand that. 

"We're  st i l l  go ing 
to be small and inti
mate, and that's why 
we wanted the 'I am 
Waynesburg Univer
sity' to really get that 
feel across." 

As part of the "uni
vers i ty  splash,"  the 
s logan born bards 
the area through radio, 
television and maga
zine advertisements 
and is integrated into 
the revamped univer
sity Web site. 

In addition to the 
adver tisements, a fact 
book was sent to over 
29,000 alumni with a 
letter from the presi
dent announcing the 
n a m e  c h a n g e ,  a n d 
businesses around the 
area got cards with the 
announcement: as well. 

"It's a great way to 
announce the name 
change and establish 
pride in the institution 
and for alumni to stay 
in touch," said Doyle. " 
The stories we develop 
and a lot of the things 
we do are going to fall 
back on to this 'I am 

Waynesburg Univer
sity' theme and what 
that means. Anything 
we write or design, 
that comes full circle."

This includes inte
grating communica
tions through the web
site, as well through 
the university's publi
cations. 

" Wi t h  e v e r y t h i n g 
that we're doing now, 
we're integrating out 
communication pro
cess so that you're get
ing a consistent mes
sage and you're not just 
finding the story in one 
spot," said Doyle.


